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SECTION -1
EHrE—I

Note : This section contains five (5) questions based on the following
paragraph. Each question should be answered in about thirty (30
words and each carries five (3) marks.

(5x5=25 m
iz : T He H Frfafad Jiqwis T AR 0 (5) TS ) Wl BT 9l 39
AT A (30) Tee o ofifag ¥ TelT W Ui (5) HS{ W

i=h)
It is necessary, as far as advertising is concerned, to separate im@nﬁaﬂs from
matters of substance. Inconsequential items are consurmner goods tha neral public
tends to recognise a5 being basically alike, such as beer, aaﬁ and cars. Even
though consurners realise that it makes no appreciable di wiich product they
choose, they may have preferences. In such matters, hawe an effectby
reinforcing brand allegiance or by enticing consurrfes togxperimnent with a nearly
identical product. Matters of consequence h NPl ve beliefs and attitudes
ingrained in the person. These do not readil and advertising is relatively
irmpotent against thern, Advertising, for e le, proven particul arly successful

in political campaigning, which is percelre
affecting the welfare and future liveli
advertising helps create name reco
the torefront during the election pe
campa gn rhetoric, advertisi

public a5 a matter of substance
individual. It has been noted that
ar® may push an unknown candidate into
ver, finally, after an extended period of
Appearances and news reports, it is another
story. While there have b iy well financed political campaigns that have
resulted in victory, we do rigt b rmuch about the expensive campai gns that ended
in faillure. The resul aical campaigns seemn to hinge on factors other than
advertising and the a be said for political adwvertisingis thatit usually does
no harm. Related nSideration of inconsequentials and matters of substance in
advertisingis fthe fa@adverﬁsingis unsurpaesed as a device for exposure ; it calls
attention to intgo duces a product, concept, idea or candidate. Onece exposure is
chate, aoceptance, or election are in other undetermined hands hidden
of public opini on formation andchange. Advertising is essential for
tion. Once introduced, some will buy out of curiosity, but ulimately,
ends on the quality of the product As theysay, “Fool me once, shame on
e twice sharme on me™,
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1. Explain why political advertising h8gwvermgirmited utility.
e T =1 =Igd A | 4 =] 7
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2. What do you understand by an advertisernent that fools 7

THE oA wed Torg 8 =1 #fwe $ 7
5.  Whyis advertising relatively p 5 regard to matters of substance ?
TR formdf = Haed o forerl > e =il g 72
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4.  Why are consumer goods categorised as incons equentials ?

I S AT AR G0 o < e e

5. What effect does advertising ho E@Elﬂ the case of consumer goods ?
ELEIE i ey #@Tﬁﬁﬂl‘ﬁ@ o T T UL ] S S

D—b306 ]



SECTION - 1II
=HrE—I1

Note : This seclion contains fifteen (15) questions each to be answered in
about thirty (30) words. Each question carries five (3) marks.

(5x15=7% marks)

e T W H WE-UE (5-5) i F UgE (15) W T WAT T W S

T A (30) W H B Q
o "
6.  Explain the difference between mass communication andin r® cormmunication,
ST G A FA e He H #H= i T i ) 0
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¥. Massmediain India have been dubbed s ‘dass " media. Do you agree ? Explain.
AR H 7 TR AT 0 T T A ST T T A S WA € 7 T Hif

8. Is radio an ideal medium for ry ication in acountry like India * List three
reasons.
A S AW o ferd, #eel TeTH ) 1 O I Hif
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9.  Differentiate between focus distance and depth of field in photography.
TREMTH H Hiehd i il 30 &R ] T30 (€ H® Hieg) F T A= T ?

10. Describie af least three dirmensig e p®rirayal of wormen in television.

e W Afgared] & faam A AW =1 A0H =hifad ]

D—b306 9 PT.O.



11. Highlight the advantages and disadvantages of traditional mediain India
A 3 TR HETH o 0 T S0 whi T shifa )

12, Whatis Cross-media Cwnershig ? W table exampl es.
T weferd SEREm )
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153. Differentiate betrmeen Civil libel and Crimminal libel.
“fafae oA 9 AmEiyE gEe | o g i)

14, Wy did Amrit Bazar Patrikac o aW®English publication owvernight ?
A =R AT Wi- T i Y AT ?
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Civil Socity Groups and MNGOs are advocating the use of mediafor social change. List
atleast five ressone for their faith in mass media

TR Y AR e Hegr e aiEd- ar & ferg @iem & v wEd o 1 Hifem
Y FFeh 79 Towe® o Tl 0 Y =9 0" (5) AW S

15.

16. Whatis the relevance of vahdltyu@ach ¢
Hifgm AT F Wy Wﬂl\'ﬂﬁ?ﬂ@ g
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17. Cufline the concept of Demonstration Effects.
EgiA & W] T GEOW R T R

18. Whatis the role of advertising in ﬂ@g MMix ?
Teor wfeam H foEre i @@

e
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19. Television has prompted changes in the writing style for print media  Give suitable
exarrples.

et A Tz Wifem 1 ded el o viEsH ween 6 ) 9ug=d sgrm a9t

20. Detail the merits of group rEpDrhﬂ@
Ty T = =i aﬂ‘%

"
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MNote :

21.

22,

23.

24,

25.

SECTION - III
HrE—III

This section contains five (5) questions of teelve (12) marks each. Bach
question is to be answered in about two hundred (200% words.
(12x5=60 marks)

THESH SR (12) S5 U (5) AT Wl T W SeR A a1 9
(2007 el H A& &1
\@ D 3T%h)

Critically analyse the relevance of diffusion studies and researc agricultural
developrnent in India. L 2

I o iy fFhm & Ty fommm Avr=l 9 AyE # THT R

What is textual analyeis ? Discuss at ] & a]ur applications of this research

technique.

T ot & = afrum E 2 = =hd Y O TEE ] = i)

Discuss the digital loMes used in post-production with reference to television.

%’ﬁrﬁmﬁ?ﬂﬁﬁﬁ T H o T e Tefaes gl 1 s ifan)
L

'K ge Weates more knowledge-exarmine this thesis in the context of the helical

u) B.

W T T T TG B T 9 YA T2 F welhe g’ & Hedf o gy Fifa)

Prepare a bluprint for the restructuring of media units of the Ministry of Information

and Broadrasting.
A U T HATT ohi Hifem-Sehedi o fae wen gan Hifad)
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SECTION - IV
HrE—IV

Note : This section consists of one essay type question of forty (400 marks to

26,

be answered in about one thousand (1000} words on any of the
following topics.
(40x1=40 m

T e H T S (40) FHF T e v T g e e fatag
] § 4 9 TF T F09T T 29 (10000 Wew H AT T @
#h)

Mar Donal disation of media and corporatisation of cul tur saﬁ 0 be the direct
effects of news media technology. Debate the issue keepin@lt & s0Ci0-econormic

dewvel oprments taking place in India

Hifemw = Heariesh (Hrarifeasg) A g 1A HifeT TRl =
W4T WS S sid ©1 S0 H ¥ W G- i v T T T T T

== i |

Thejourney of Indian cinerrai
enjoys. However, quality ci
comparative analysis of th@Hi

ized by the dominant status that Hindi cinerna
en assodated with regional cinema Make a
ema with the regional cinerna in this context.

A A T 1 T h1 T & | T, T[0T W S e 8 s

w71 Tl fom 15 sl 7 oo shife |
¢ OR / &
Telev¥go perceived a8 a social force and an ideal medium of developrment

jcation. Yet the growth of telewision in India has significant cornrmercial

P What do you think are the factors responsible for this shift ?

h{ TrifaTeh Wier 21 oy To = anEs Weay o B 5 ¢ 79 Y o aEa o
o T B ey smoits AfiaE ) A foew o 39 ufsds & fau 9 O F
e B ?
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